coming out. Help dealerships market
¥ fenders, bumpers, grilles and mirrors.

News for the Architectural and Automotive Glass Coating Industry Fall 2004
T TN S " As you may have heard, CPFilms’ new
- o 1apes P A B urethane (paint protection) film has hit
gl % .8 s _ the market and is leaving the
3 : o competition behind! This great new
i B I : 8 ¥ @88 product is a perfect add-on sale for your
'Y F LI ] —€ automotive based window film business.
_ et - % et While film sales slow down this season,
: F ¥ this add-on to protect their new, high end
The installation time on your part will

take advantage of the new 2005 models
§ vehicles against paint damage on hoods,

vary due to the part of the vehicle you
are working on, along with the level of

difficulty. G.D.l. offers this product in bulk rolls and in individual kits to help you get started. Call your
sales representative today to find out how you can make more money this fall season!

Need another angle? What about taking advantage of old, purple, bubbling .
film? Try offering free removal with the purchase of a full tint job. We will /'j
help you market this concept by creating a coupon that will entice car owners Ii
with bad tint jobs to give their windows a makeover. Make it even easier on
yourself by using a Jiffy Steamer (GT921 $199). It makes automotive film
removal a snap! There might be a learning curve with this new tool, but once |
you've mastered it your labor time drops to minutes over hours.

Don't let the season discourage you, make it work for you!

N I S B B B B B B B .
r .
I Bring this coupon in today to
Fn EE TI NT give your car a makeover! I
ABC Tinting
I HEM 0"Al .‘.‘2& 123 Main Street I
I Llumﬂr Anywhere, USA I

WINDOW FiLM

With a purchase of a full tint job. 800-123-4567







